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Video Game Revolution

With 30 percent of all Americans
paving computer or video games, and
a new record high of video pame siles
in 2005 — reaching more than 1003 hillion
— woukdn't it be wonderful it parents
could simply make g beeline w a family-
friendly section of video and computer
gammes ot their favorite retailer?

Il things go as planned for Christiin
computer game developers such as Digital
Praise, N'lighining, Brethren  Entertain-
muent and Covenant Studios, parents may
wot their wish.

“The more tithes we pet and the meore
successes we have, the more iUs being
recognized as o category that people wane
to buy” says Bill Bean. vice president of
narketing for Digital Praise,
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and top-notch quality sames, while parenis
want games thal are positive and AP
priate. Digitil Praise president Tom Bean
says, “We're not trving o make games that
are as poexd as the other guys We're wrving
1o make great games,”

Digital Praise und similar companies
have hired the best in the computer gaming
business, including former emplovees of
LeapFrog, Nintendo and the Learning Com-
pany. Digial Praise has also joined with
Focus on the Family w create three Adven-
tures in Odyssey interactive CD-Rom ganes
for play on PCs and Maciniesh computers,

To reggricst s Addiventiores i Odlyssey CF-Fom
Lo, pofo focusonvounrchild. comSresources.
Find otber fun DNgital Prase il ot digital
Praise.com
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